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Fountain of Youth: Engagement
How LifeSynch Retooled Its Marketing 

Strategy to Better Engage 

An Aging Population

Dr. Ken Hopper, Chief Medical Officer, 
LifeSynch
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Behavior Change Expertise
Founded in 1989

Acquired in 2005 by Humana
Behavioral foundation

More than 10 million members
Nationwide scope with a local presence
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Our Mission

Changing behaviors…
improving lives
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The Market

Obesity

• Increase in seniors who are 
either overweight or obese

• U.S. Surgeon General warns 
obesity and overweight 
categories are on the rise

Physical Activity

• Three years ago there was a 
decline in seniors engaged 
in physical activity

• For seniors, obesity appears 
to have an independent 
effect on impairment and 
mobility
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Diabetes Back Pain

A Clinical Perspective

Obesity

Sleep 
Difficulties

Risk of
Cancer

Immobility

Heart Conditions
And Stroke



6

The Senior Population

Source: AARP Aging Indicators Study, 2005, 2006

Percent who 
use the Internet

50-64
65-74

75 plus

1998 2004 2006

31%

12%

4%

65% 68%

25%

45%
52%

24%
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Retooling Strategy

Member 
Touch Points

Increased promotion 
Cross-reference 

training
Health Coach 

referrals

On-line Tools

3-click philosophy
Senior-friendly 
questionnaire

Aesthetic appeal 
and connection

Off-line Materials

Tailored content
Ethnic, age 

specific imagery
New newsletter series
New 90-day evaluation
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Senior Friendly Off-line Materials
Before After

Larger font sizes
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Audience specific images

Senior Friendly Off-line Materials
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Senior Friendly On-line Tools

Larger font sizes
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Senior Friendly On-line Tools

Audience specific images
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• 81 year-old
• 100% Sedentary
• Obese, Blood Pressure, 

Heart Condition
• Neck and Back Pain
• Jessica, Health Coach

“It’s nice to feel good. 
I recommend this program 
to anyone. There’s a lot to 
rejoice at 81. My wife and 
I will celebrate our silver 

wedding anniversary. I’m so 
thankful Humana takes an 

interest in their customers.”

GERRY • Lost 75 lbs
• Climb “Mt. Everest”

RESULTS
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Q & A
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Thank you.


